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Examples of correct use in print – advertising

Advertising specific product

Advertising non-product specific
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The ENERGY STAR Marks:  
examples of correct use in print – advertising

Advertising non-product specific
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Examples of correct use in print – catalogue

Example of multiple application of the ENERGY STAR Certification 
Mark within an appliance catalogue. This is the only instance where the 
Certification Mark may be reproduced smaller than 16mm but not smaller 
than 8mm. Refer to page 16 of these guidelines.

As an ENERGY STAR partner you can make 
the most of promoting ENERGY STAR and your 
involvement with ENERGY STAR by telling your 
audience what it means for them. (See example left) 
In addition you can provide ENERGYWISETM saving 
tips. Refer to page 14 of these guidelines.  
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The ENERGY STAR Marks:  
examples of correct use in television advertising

The Certification Mark is used  
when referring to appliances.

How do you tell which 
appliance is the most energy 
efficiency and will save you 
the most money? 

It’s as simple as looking for 
this symbol. But first, look for 
this badge, because all Noel 
Leeming staff are trained in the 
ENERGY STAR programme. 

So, you’ll know what is best 
for the environment and your 
pocket. Noel Leeming, the 
real deal.

The Promotional Mark  
is used when explaining 
what ENERGY STAR  
is or promoting the  
ENERGY STAR programme.

Are you thinking of buying a 
heat pump for your home? 
Then jump onto the Fujitsu 
General website.

There’s everything you need to 
know about choosing the right 
heat pump and saving money 
on power.

There’s even a link to your 
accredited Fujitsu installer. 
Fujitsu is New Zealand’s 
favourite air.

For unobtrusive home 
comfort Mitsubishi Electric’s 
compact floor consoles are 
so much slimmer.

But there’s something else. 
Mitsubishi Electric heat  
pumps are very, very quiet.

Mitsubishi Electric.

The Partnership Mark is 
used to identify a partner’s 
involvement.

At Noel Leeming, all our  
staff are trained in the global  
ENERGY STAR programme... 

... to make sure you’ve got 
the most energy efficient 
appliances. Save money.  
Save the planet. Save water. 
All at the same time.

Noel Leeming, proud sponsor. 
Real proud.

Example of special 
application  
The Promotional Mark 
appears underwater.  
Such treatments must  
be approved by EECA.
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The ENERGY STAR Marks:  
examples of correct use on websites

The Certification Mark is used when 
referring to appliances.

The Promotional Mark is used when 
explaining what ENERGY STAR is 
or promoting the ENERGY STAR 
programme.

The Partnership Mark is used to 
identify a partner’s involvement.
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Using ENERGY STAR in text

When using the ENERGY STAR name in text (such as brochures  
and web pages), it must always:

  ·  Appear in CAPITAL LETTERS

  ·  �Appear with the ® mark in its first appearance in any text.  
The ® mark should always be in superscript.
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Explaining the independence of  
the ENERGY STAR Mark

You may want to explain in promotional material that the ENERGY STAR 
Mark is awarded by an independent authority.

Some suggested explanations are shown below. You can customise 
them to suit your in-house style as long as the intent remains the same.

Examples

ENERGY STAR is the global Mark of energy efficiency. It is an 
independent Mark administered in New Zealand by the Energy 
Efficiency and Conservation Authority (EECA). Only (product/appliance) 
that meet the stringent ENERGY STAR criteria may display the Mark. 
For more information visit (your own website)

This (product/appliance) has earned the ENERGY STAR Mark for 
energy efficiency. Visit (your own or ENERGY STAR website) for  
more information.

You can use the following text to explain what ENERGY STAR is  
or as tagline copy:

‘ENERGY STAR is the global Mark of energy efficiency awarded to the 
top 25% most energy efficient products in specific product categories. 
It’s a totally independent Mark that the world’s leading manufacturers 
strive to achieve.’

You can use the following text to explain your involvement as an 
ENERGY STAR partner:

‘In New Zealand (manufacturer) has partnered with the Energy 
Efficiency and Conservation Authority (EECA) www.eeca.govt.nz  
to promote (manufacturer) ENERGY STAR qualified products.’
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Making the most of your ENERGY STAR promotion

As an ENERGY STAR partner you can help promote energy efficiency to  
your customers. The ENERGYWISETM website www.energywise.govt.nz 
offers some great tips for you to use. 

Some examples are:

  ·  �Check your hot water temperature at the tap – it should be at  
55 degrees Celsius. An extra 10 degrees, for example, could cost 
you up to $140 a year 

  ·  �Make sure your dishwasher is full – try the eco feature if you 
have one and make sure you wait until you have a full load before 
switiching your dishwasher on. If you have gas hot water and  
your dishwasher heats its own water, wash your dishes by hand

  ·  �Stop hot taps dripping – fix any dripping hot taps by replacing  
the washer or fitting

  ·  �Save water and energy – install an energy efficient, low-flow  
shower head. This could save you up to $500 a year if you use  
a lot of hot water

  ·  �Wash the clothes in cold water – by doing a cold wash instead  
of a warm wash you could save about $50 a year

  ·  �Take a shorter shower – if a family of four each spent a minute  
less in the shower they’d save $63 a year 

  ·  �Wrap the heat in – if your electric hot water cylinder and/or pipes 
feel warm to the touch, they are losing heat. Insulate them by 
wrapping – you can get wraps from hardware stores. 

When you use these tips, you can include the ENERGYWISETM 
approved label as independent verification of the information.  
All use of this Mark must be signed off by EECA (through the  
ENERGY STAR team).

To obtain artwork of the ENERGYWISETM approved labels contact  
the NZ ENERGY STAR Marketing Advisor at info@energystar.govt.nz
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Reproduction of the ENERGY STAR Mark:  
colour and mono

The ENERGY STAR Marks must be reproduced in print or  
electronically in the approved colour – ENERGY STAR blue. 

Only ENERGY STAR qualified home electronics and office  
equipment products labelled outside of New Zealand may  
use black and white labels.

Colour Swatch web:  
Blue #0099FF

Colour Swatch electronic:  
R0 G153 B255

Colour Swatch print:  
Blue 100% Cyan

Approved colour
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The ENERGY STAR Marks: minimum size

The ENERGY STAR Marks may be resized but the proportions must 
be maintained. The minimum size allowed for print reproduction in all 
circumstances is 16mm. The only exception to this rule is when the 
ENERGY STAR Certification Mark is applied to individual appliances 
within a retail catalogue (see below). Lettering legibility must be 
maintained in other situations; for example web offset printing and 
online applications.

The ENERGY STAR Certification Mark may be resized to a minimum 
size of 8mm only where it is to appear in relation to a specific appliance 
within a retail or appliance catalogue.

If you have any doubts as to whether you are applying the correct 
minimum size standard in a specific situation, refer to your  
ENERGY STAR Marketing Advisor at info@energystar.govt.nz

Minimum size only when 
appearing with a specific 
appliance within a retail  
or appliance catalogue.

Minimum size for all applications 
(excluding use within a product 
catalogue – see below).

8mm

16mm 16mm
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The ENERGY STAR Marks: clear space

All these ENERGY STAR Marks must appear surrounded by an  
area of isolation or clear space. 

No graphic elements, text or images can appear within this area.  
The area of isolation is measured by 1/3 the height of the symbol  
block within the Mark. See diagram below.

x

x

Clearspace area at the bottom 
of the Promotional Mark is 
measured from distance 'x'  
within the white panel. Distance 
'x' is equal to the white border 
that surrounds the blue area  
of the ENERGY STAR Mark.

x
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ENERGY STAR monitoring policy

Prior to final production or printing, the NZ ENERGY STAR team  
must approve: 

1.	� Any major educational or promotional programmes that feature  
the ENERGY STAR name or Certification Mark

2.	 First time use of any of the marks for new partners.

The submitted materials will be reviewed for consistency within  
these guidelines within two business days of receipt of the materials. 
Materials should be submitted to your ENERGY STAR Marketing 
Advisor at info@energystar.govt.nz

Copies of the media schedules associated with advertising campaigns 
where an ENERGY STAR Mark is to appear should be submitted to  
the NZ ENERGY STAR Marketing Advisor. 

Advertisements where the ENERGY STAR Certification Mark is  
placed next to qualified products do not need to be approved by  
the ENERGY STAR team.
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The ENERGY STAR Mark violations

The ENERGY STAR name and Marks may never be used in any manner 
that would imply EECA endorsement of a company, its products, or its 
services. Neither the Marks nor the ENERGY STAR name may be used  
in any other company name, product name, service name, domain name 
or website title.

The Marks may not be altered, cut apart, separated, or otherwise  
distorted in perspective or appearance. (For further information refer  
to page 20 of these guidelines.) Correct use and application of the  
ENERGY STAR Certification Mark, the ENERGY STAR Promotional Mark 
and the ENERGY STAR Partnership Mark ensure that the integrity of  
the ENERGY STAR brand is maintained. This is important because 
in doing so, the value of the brand to both consumers, and to those 
organisations that have an association with ENERGY STAR, is retained. 

As an ENERGY STAR partner you have the responsibility to monitor  
any industry misuse of the ENERGY STAR Marks and to report any  
such misuse to EECA. EECA will also actively monitor proper use of  
the ENERGY STAR name and Marks. 

The following explains the general course of action for addressing  
mark violations:

1.	� Anyone who misuses the Marks will be contacted in writing or  
by telephone

2.	� A reasonable amount of time will be given to correct the error(s)  
at EECA’s discretion

3.	� Failure to make the required changes may result in termination  
of the ENERGY STAR partnership and/or legal action. 

For any Mark violations, please report to EECA via the ENERGY STAR 
Marketing Advisor at info@energystar.govt.nz 
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Incorrect use of the ENERGY STAR Marks

Do not use the Certification Mark on non-qualified products.

Do not use the ENERGY STAR Partnership Mark without the  
messaging block containing the words “ENERGY STAR Partner”. 

Do not use the Partnership or Promotional Mark alongside individual 
products. 

When reproducing the Marks, do not:

Use a white mark on a white 
background or reproduce  

the Marks in outline

Change the colours  
of the Marks

Reproduce the Marks in  
(a non-approved) colour

Rotate the Marks
Distort the Marks  

in any way
Skew the Marks

Substitute any  
part of the Marks

Replace the  
approved wording

Separate any of the  
elements of the Marks

Change the size of the  
lock-ups of the Marks

Use any other  
typeface to replace  

part of the Mark

Alter the lock-up  
of the Marks

Place the Marks  
on a busy image

Let text run  
into the Marks

Violate the clear  
space of the Marks
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For further information on incorporating the ENERGY STAR Mark into your promotional material or to obtain artwork files, contact  
the NZ ENERGY STAR Marketing Advisor at EECA.

Email: info@energystar.govt.nz

Telephone: 0800 358 676

Adaptation of US Environmental Protection Agency document ‘Using the ENERGY STAR identity to maintain and build value’. 

EECA, Energy Efficiency and Conservation Authority, own the intellectual property rights in our trade marks and copyright featured  
in these guidelines.
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